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O U R  T O W N 
LBTS traces its roots to 1920s when Melvin Anglin, a builder 
and real estate investor from Indiana fell in love with the area 
and bought the land with the intention of creating a new 
beachside community. He built the fishing pier as a draw and 
later became the first Mayor after the Town incorporated in 
late 1927. (Some of his descendants still own property and live 
in Town.) 

The Town developed over the next three decades. Things 
changed in the sleepy little haven in 1965 when a bridge was 
constructed across the Intracoastal Waterway. The next big 
change occurred in 2001, when the Town almost doubled in 
size through annexation of the unincorporated areas north of 
its municipal boundaries.

While numerous other coastal cities in Florida allowed the 
development of huge condominium complexes on the beach, 
LBTS strived to maintain its small-town charm and ocean 
views by severely limiting building heights in the Charter in 
1973. The Townspeople are fiercely protective of those height 
restrictions. The annexed areas in the northern half of Town 
do contain apartment buildings and oceanfront high-rise 
condominiums that are grand-fathered in, as are several high-
rise condominiums at the very southern end of Town. 

O U R  S T Y L E 
The new Lauderdale-By-The-Sea logo was designed to evoke 
a sigature relaxed atmosphere and to reflect the true nature of 
the town. 

The design features a quintessentially American outdoor chair, 
already a favorite at our beach portals. Inspired by the classic 
early 20th century Westport and Adirondack chairs our chair 
evokes heartland outdoor America; down-home hand-built 
and familiar style. 
 
These chairs fit in perfectly with the iconic mid-century 
modern buildings found in our town, and we wanted to use 
something that we can all feel at home with whether we’ve 
travelled from near or far. It’s that home-from-home feeling. 

The pelican was inspired partly by the pelican sculpture by 
Carl Wagner in our town square, and also by the regular 
pelican visitors to Anglin’s Pier; here to keep an eye out for 
easy fishing, and relax in our bright Florida sunshine. Its 
important that our pelican isn’t flying off into the blue, but is 
happy and at home right here in Lauderdale-By-The-Sea.

Multi-generational tourism
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LBTS COLOR SCHEME 
The range of colors associated with the primary and  
secondary brand elements are:

Flamingo Pink / PMS 177C / C0 M70 Y35 K0

Sky Blue / PMS 311C / C75 M0 Y10 K0

Lilac Bloom / PMS 673C / C10 M60 Y0 K0   (replaces Orange)

Leaf Green / PMS 367C / C40 M0 Y90 K0

Yellow Gold / PMS 123C / C10 M20 Y100 K0

TYPEFACE
 
The official font used in the Lauderdale-By-The-Sea branding is called Neutra Bold and 
it is supported by using a complementary Neutra Light and Neutra Italic in subheaders. 
All supporting text is in Gotham - in medium and bold settings. While Neutra is a stylish 
font it is not designed for use in body text.

The font was designed by 20th century modern architect Richard Neutra - trained 
and mentored by Frank Lloyd Wright - so is a perfect font for our town, with so many 
unsung Mid Century Modern buildings.

HEADLINE FONT 
• NEUTRA BOLD CAPS • NEUTRA DEMI CAPS

TEXT FONTS
• Gotham Book • Gotham Bold

This is the text font to be used when the Neutra typefonts mentioned earlier offer too 
limited a choice for a good clear design.  
 
In situations where neither font families are available, Sans Serif fonts such as Ariel, 
Helvetica, Calibri, and Verdana are best. Please avoid serif fonts such as Times New 
Roman.   
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LOGOTYPE
 
The Lauderdale-By-The-Sea logotype is best written in sky blue capital letters with bold 
dots to separate the words.

The logotype can be used in different formats as appropriate, but if in doubt, please use 
Sky Blue.: 

The primary treatment  is the lettering on one line in  (above) and also stacked (below).

A secondary treatment can be any one of four different 
colored panels where the letters are in white.

THE TOWN OF... 
New for 2019 is the introduction of the prefix “the Town of...” to materials aimed outside 
of the immediate Town market and environment. 
 
The approach is still being developed, but is easy to follow. 
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BLOCK LOGO
GUIDELINES FOR LOGO USE

1. The logo and logotype should be used in the same 
proportions that are shown here. An important 
feature of the design is that there are three different 
colors that can be used as well as a range of pelican 
positions.

The icon can be used alone - but always with the 
full name LAUDERDALE-BY-THE-SEA shown on the 
same page/package.

2. The logo should not be altered in any way by 
stretching, skewing or cutting apart to change 
the size relationship. The logo must be scaled 
proportionally to maintain visual integrity (Tip: To 
resize the logo in Photoshop for use on the web, keep 
the proper proportions by only resizing using the 
image size properties. Please do not re-size gifs)

3. LAUDERDALE-BY-THE-SEA logo must be clearly readable. Minimum sizes for use on 
the web are:

Minimum pixel size for electronic use 
Primary LBTS Block Logo 70w x 85h 
LBTS Block Logo with supporting title 70w x 100h

4. Allow generous space around the logo, so that the name of the town will stand out. The 
minimum space surrounding the logo should equal the height, proportionally, of the letters 
in the logotype.

5. Do not attempt to combine the logo with other art or logos. The logo is designed for 
marketing and branding purposes at this stage. Names of individual LBTS or projects 
should be presented in Gotham Med capital lettering text below the logotype to avoid 
competing logos, letterspaced setting 200.

6. The logo may not be used as a background element, part of a wallpaper background on 
a website or screened behind type.

7. For readability and professionalism, do not use a low-resolution web version (jpg file) of 
the logo in print. Contact XXX to get a high-resolution version of the logo that will print 
clearly.

8. The logo should not be used against a patterned or pale background.

9. The logo may not be altered or be incorporated into another logo or design, particularly 
background patterns, animated gifs or bullets on a website. 
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LOGO  VARIATIONS
There are a number of tertiary brand elements that can be developed for additional use in 
specified circumstances.

1. Gotham font variants for text, headlines and subheaders

2. The signature NEUTRA BOLD CAPS font in Sky Blue LAUDERDALE•BY•THE•SEA with 
a supporting description in Demi or Light fonts.

Note: This lettering is for primary brand name use only. It may be used also on high-end 
high-finish publications and color advertising but only for headlines. Do not use for body 
copy.

3. Core shapes and tagline - see below.

4. Core colors - Flamingo Pink / Sky Blue / Citrus Orange / Leaf Green / Bright Yellow

5. Backgrounds and fonts

Choose white paper, white stock and white backgounds as far as possible. Pale and 
opaque sky blues are acceptable.

Our tag line can be used as an advertising headline above the image or in the logo panel.

As a secondary position it can sit below the panelled logo as below.
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CORE SHAPES
Examples of brand component use and shape

IMPORTANT - The chair is not to be depicted in any other colors than sky blue or white. 
The Pelican is always pink, orange or green (not yellow or blue). Note that the pelican 
has a white keyline when used with the chair.
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ROUNDEL 
A round variation of the Town logo has been developed, and is used increasingly 
for representations in public works contexts, such as vehicles, street furniture and 
informational signage. 

The roundel comes in two main formats; white disk and blue disk.

A simplified version has been used on promotional items.

The roundel format has been used for one-of-a-kind marketing logos.  
Here are a few examples:

     

LAUDERDALE 
BY THE SEA 

 LO
BSTER MINI SEASO

N
   

BU

GFEST BY THE SEA

 CELEBRATING 

 C
LEA N  & TIDY! 

KEEPING LBTS

LAUDERDALE 
BY.THE.SEA 

FREE
SHUTTLE
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TAG LINE
The primary tagline for the town’s marketing in since 2012 is “Relax...You’re Here.”

It is a statement that draws together the impression given by those sky blue tones, the 
nostalgic 50s colors and mid-century modern typeface, the friendly pelican and the 
classic easy outdoor chair.

Here is a place that give you a family welcome, and a ‘forget your cares’ place you can 
unwind and relax.

To residents it speaks to the reasons that they are living and working in the town. It is a 
reminder and a calling card.

To visitors it gives a friendly, easy welcome. It hints at the bustling modern world that 
our guest has left behind, and says that, here in Lauderdale-By-The-Sea, there are people 
who understand the real values of a vacation and promise an easy atmosphere that is 
like the summer days remembered from childhood.

To those who are not ‘here’, it is an invitation to a well kept vacation secret. Yes, there is 
still a place right on the Florida coast that promises the kind of easy living family-friendly 
stay that is remembered from childhood. You can be ‘here’ too.

In 2019, the tag has been extended to add a secondary tag:  
“Relax, You’re Here…To Dine...To Play…To Stay….To Live”

New tag introduced in 2017 has been added to the Strategic Marketing Plan  
“Being Small is Big to Us.”

THANK YOU
62nd Broward League of Cities Gala 

 

SMALL IS BIG TO US! Don’t miss seeing our award-winning 
downtown redevelopment of our small, charming beach town.

NO CAR NEEDED! It’s a short stroll to all of our dining and entertainment 
options in our very walkable town. 
          LBTS-FL.gov 

LBTSEvents.com 

To all of our partners in local government 
and welcome attendees to the

Next Time
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VEHICLES
The main feature of the town vehicle style is a two-tone green and sky blue stripe 
wrapping the whole vehicle horizonally. The roundel logo is used on doors and 
infomation is written in Gotham Bold font.
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ADVERTISING & SIGNS
For Town ads we make good use of bold color panels, and the bold Gotham font. Note 
that the Town logo or mark (chair and pelican) always sit on a blue background..

Key to this style is the asymetrical 
blocks of color and 
photograph which combine 
to create a proprotional 
collage.
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STREET BANNERS
The town has a distictive illustration style that is flat, and is 
limited to the town’s color palette. The original inspiration for 
these banners remains true to the children’s building block 
concept, with a view to being attractive to the young, and the 
young-at-heart. 

We aim to evoke the simple pleasures with a nostagic Mid-Centrury Modern appeal.
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#LOVELBTS #LOVELBTS #LOVELBTS #LOVELBTS

L

S

B T

#LOVELBTS #LOVELBTS #LOVELBTS #DIVELBTS
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EVENT & WEBSITE BRANDING
The town promotes a number of community events, and these are publicised both 
digitally - via the Town’s website and social media - and via printed materials such as 
posers, banners and fliers. 

Here are a few examples of the town’s event branding in action.
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SPECIAL EVENTS
On two noteable occasions we have stepped away from our usual color palette to fly the 
red white and blue.

#LOVELBTS

Relax...You’re Here

#LOVELBTS

Relax...You’re Here

#LOVELBTS

Relax...You’re Here
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ONE-OF-A-KIND SIGNS
Lauderdale-By-The -Sea is also known for its quirky and illustrative signage. 

Here are just a few examples.

FLORIDA’S BEACH DIVING CAPITAL

NO LIFEGUARDS - SWIM AT YOUR OWN RISK!
DANGEROUS RIP CURRENTS CAN OCCUR ANY TIME 

 
Public restrooms are located on El Mar Drive south 
of Commercial and behind Town Hall in Friedt Family Park.
 
No alcohol, animals, glass, fires, grills or loud music.

Our beach is not your ashtray. Please place all cigarette butts
and debris in the trash and recycling cans at the beach portals.
 
Do not release balloons as they can harm or kill
pelicans, endangered sea turtles and other marine life.
 
Disturbing a sea turtle nest is a violation of federal law.
 
Do not walk through the sea oats or sand dunes.
 
All swimmers must stay 300 feet away from Anglin’s Pier.
 
Scuba divers and snorkelers must display Florida’s 
Divers-down Flag beyond the cylinder-shaped swim buoys.
 
Do not touch any corals as it can harm the reef.
 
Surf fishing allowed weekdays 4PM to 9AM. 
Weekends and holidays 6PM to 9AM.

Launching of any motorized or powered vessel prohibited

PLEASE DO NOT 
USE PROFANITY 

WHILE UTILIZING 
TOWN COURTS

 

Thank You!

Over 80,000 sea oats planted 
to date and we are adding 
more right here!

LAUDERDALE•BY•THE•SEA MUNICIPAL SERVICES 954-640-4232

DUNE
RECLAMATION
PROJECT

Preserving Our Town’s Beaches
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MAPS AND DIRECTIONS
Lauderdale-By-The -Sea has provided many maps and timetables for residents and 
visitors.

4 3 4 5  E L  M A R  D R I V E

ANGLIN’S

S Q U A R E

COMMERCIAL BLVD BEACHBEACH
PAVILION
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SOUTH ALLEY BEACH ENTRANCE

P U B L I C  
R E S T R O O M S

E
L M

A
R
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R

IV
E

4 3 4 5  E L  M A R  D R I V E

YOU ARE 
HERE


