MARCH 18, 2013

FOR MORE INFO, CALL PUBLIC INFORMATION
OFFICER STEVE d’OLIVEIRA AT 954-640-4209.

FOR A BRIGHTER FUTURE, SAY “YES” TO THE SURVEY

The Lauderdale-By-The-Sea Town Commission recently gave Ambit Advertising
and Public Relations the green light to develop a Strategic Marketing Plan to
enhance the Commission’s proactive measures supporting the commercial
business district, particularly the restaurant, retail and lodging industries.

The 3-month project will start with research and analysis that will lead to a
comprehensive plan that includes ways to increase the Town’s visibility for
tourism and attract new customers to the Town's restaurants and businesses.

To kick off the process, team members from Ambit will be in Anglin’s Square from
Wednesday, March 20th through Sunday, March 24th to interview visitors,
residents and anyone walking through the square. You will see a tent with
signage and interviewers will be wearing Lauderdale-By-The-Sea T-shirts.

Additionally, on Friday, March 22nd and Saturday, March 23rd, interviewers
from Ambit will be surveying visitors in the West Commercial retail area.

Hoteliers and restaurant owners can help greatly by making staff aware and
encouraging guests to stop by the tent. It will only take a couple of minutes and
can be conveniently completed by just touching buttons on a tablet screen.



The survey seeks answers from everyone, including business people, Town
residents and visitors from surrounding communities. Best of all, there
is a free gift for everyone who completes the quick survey.

“A total of 89.3 million visitors came to Florida in 2012. Of those, 11.1 million
came to Greater Fort Lauderdale. We want to ensure that they all know about
Lauderdale-By-The-Sea and spend time and resources here,” stated Kathy Koch,
president of Ambit Advertising and Public Relations. “Your input is important to
the future of Lauderdale-By-The-Sea. So, if you see people with clipboards and
LBTS T-shirts, please give them a big “Hello” and stop by to take the survey.”



